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Less than anticipated growth in retail sales

Sales flag after two months of strong growth

Monthly var. in %

HIGHLIGHTS

* Retail sales were only up 0.1% in April, following a 1.5%
(revised from 1.1%) rise in March and growth of 0.9%
(revised from 0.7%) in February.

*  Motor vehicle sales advanced 0.6% after jumping 3.6% in
March. Excluding automobiles, sales remained stable.

* Mostotherretail categories are posting increased sales, with
the strongest growth coming from clothing and department
stores. Gas station sales grew 0.8%.

» Sales were down sharply for electronics stores in April.
Flagging sales were also noted for nonstore retailers,
furniture stores and food services. Excluding motor vehicles
and gas, sales slipped 0.1% in April following a 1.4% spike
in March.

COMMENTS

The improvement in spending appears to be quickly
losing steam. Stagnating retail sales in April were a big
disappointment since the consensus had been calling for a
gain of 0.4% (0.6% excluding motor vehicle sales).

April’s weak numbers reveal some backslide from the
previous two months’ gains (which are even better than
initially estimated, thanks to positive revisions). Consumers,
back in stores after spending less during the particularly
harsh winter months, boosted sales. Caught up now, the
level is back to normal. Excluding motor vehicles and gas,
the level of sales is 1.7% above January’s level, making for
an excellent three-month rise.

Sales growth was strongly hindered by some sectors,
particularly electronics, where a 2.3% retreat followed three
good months of growth. The lack of any new major product
being launched in April (unlike in previous years) seems to
have exacerbated seasonal adjustments.

Implications: Sluggish retail sales are disappointing, but
not too serious given the strength of the increases in the
previous two months. Growth in spending should still be
good in the second quarter of 2014.
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After negative and positive blips triggered by a hard winter,
sales have returned to a more normal trend

In US$B In US$B
Retail sales ing motor i and gas

302

300

298

296

294

292

290

Jan. April July Oct. Jan. April
2013 2014

Sources: U.S. Census Bureau and Desjardins, Economic Studies

Francis Généreux
Senior Economist

Francgois Dupuis Yves St-Maurice

Vice-President and Chief Economist

Francis Généreux
Senior Economist

Benoit P. Durocher
Senior Economist

Héléne Bégin
Senior Economist

Senior Director and Deputy Chief Economist

514-281-2336 or 1 866 866-7000, ext. 2336
E-mail: desjardins.economics@desjardins.com

NotEe 1o READERS: The letters k, M and B are used in texts and tables to refer to thousands, millions and billions respectively.

ImporTANT: This document is based on public information and may under no circumstances be used or construed as a commitment by Desjardins Group. While the information provided has been determined on the basis of data obtained from sources that
are deemed to be reliable, Desjardins Group in no way warrants that the information is accurate or complete. The document is provided solely for information purposes and does not constitute an offer or solicitation for purchase or sale. Desjardins Group
takes no responsibility for the consequences of any decision whatsoever made on the basis of the data contained herein and does not hereby undertake to provide any advice, notably in the area of investment services. The data on prices or margins are
provided for information purposes and may be modified at any time, based on such factors as market conditions. The past performances and projections expressed herein are no guarantee of future performance. The opinions and forecasts contained herein
are, unless otherwise indicated, those of the document’s authors and do not represent the opinions of any other person or the official position of Desjardins Group. Copyright © 2014, Desjardins Group. All rights reserved.



