ECONOMIC STUDIES | FEBRUARY 22, 2017

ECONOMIC NEWS

Canada: Positive retail sales performance in 2016
HIGHLIGHTS
ff The value of retail sales shrank 0.5% in December, coming in
below expectations.
ff Most activity sectors saw a drop in sales. This was the case for
new car dealers (-2.7%), furniture stores (-2.4%), electronics
and appliance stores (-2.3%) and clothing stores (-3.7%).
ff In real terms, retail sales dropped 1.0% in December. Due to
significant growth in the previous months, the fourth quarter
nevertheless posted a 4.5% advance (quarterly annualized).
ff For 2016 as a whole, the value of retail sales grew 3.7% in
Canada, compared with 1.7% in 2015 and 4.6% in 2014.

GRAPH 1
Retail sales grew significantly in most provinces in 2016
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ff British Columbia and Prince Edward Island showed the biggest
advance in retail sales in the country in 2016.

GRAPH 2
Consumer spending should contribute positively to economic
growth in the fourth quarter

COMMENTS
Although 2016 ended on a low note, with a drop in sales
in December, growth in retail sales was quite good over the
past few months. Apart from Alberta, Saskatchewan and
Newfoundland and Labrador, which suffered adverse effects
from declining energy prices, the other provinces showed
a convincing increase in retail sales in 2016. These regional
disparities should nevertheless dissipate in 2017, as an upswing
was recently observed in the oil-producing provinces. The
stabilization of the energy sector certainly had a hand in this
projection.
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IMPLICATIONS
With an increase of 4.5% of retail sales volume for the fourth
quarter as a whole, there is hope that consumer spending will
contribute positively to economic growth in fall 2016. If we also
consider the anticipated improvement in the trade balance and
the expected drop in business investment (after the temporary
surge in Q3), real GDP growth could be slightly below 2% in the
fourth quarter.

Benoit P. Durocher, Senior Economist

François Dupuis, Vice-President and Chief Economist
Hélène Bégin, Senior Economist • Benoit P. Durocher, Senior Economist • Francis Généreux, Senior Economist
Desjardins, Economic Studies: 514‑281‑2336 or 1 866‑866‑7000, ext. 5552336 • desjardins.economics@desjardins.com • desjardins.com/economics
NOTE TO READERS: The letters k, M and B are used in texts and tables to refer to thousands, millions and billions respectively.
IMPORTANT: This document is based on public information and may under no circumstances be used or construed as a commitment by Desjardins Group. While the information provided has been determined on the basis of data
obtained from sources that are deemed to be reliable, Desjardins Group in no way warrants that the information is accurate or complete. The document is provided solely for information purposes and does not constitute an offer
or solicitation for purchase or sale. Desjardins Group takes no responsibility for the consequences of any decision whatsoever made on the basis of the data contained herein and does not hereby undertake to provide any advice,
notably in the area of investment services. The data on prices or margins are provided for information purposes and may be modified at any time, based on such factors as market conditions. The past performances and projections
expressed herein are no guarantee of future performance. The opinions and forecasts contained herein are, unless otherwise indicated, those of the document’s authors and do not represent the opinions of any other person or the
official position of Desjardins Group. Copyright © 2017, Desjardins Group. All rights reserved.

