June 14, 2016

United States
Retail sales continued to advance at a good clip in May
Highlights
•

Retail sales were up 0.5% in May, after surging 1.3% in
April.

•

Automobile sales ticked up 0.5%. Excluding automobiles,
sales increased 0.4%.

•

Among other increases, sales were up for nonstore retailers,
recreation stores, clothing boutiques and food services.
The value of gas station sales was up 2.1%. Excluding
automobiles and gas, sales rose 0.3% on the heels of much
stronger growth of 0.6%.

•

Sales slipped at renovation centres, department stores,
furniture stores and stores in the “miscellaneous” category.

Less robust growth than in April
Monthly var. in %

1.5

1.5

1.0

1.0

0.5

0.5

0.0

0.0

-0.5

-0.5

-1.0

-1.0
Jan.

April

2015

Total

Comments

Monthly var. in %

July

Oct.

Excluding automobiles

Jan.

April

2016

Excluding automobiles and gas

Sources: U.S. Census Bureau and Desjardins, Economic Studies

After the sharp growth in retail sales in April, a pullback
had been a concern. The resilience of automobile sales last
month and the rosier reading of certain confidence indexes
helped push back the worst fears before today’s figures
were released. The consensus expected gains of only 0.3%
nevertheless. The monthly change exceeded this forecast
with a 0.5% gain—the best showing for total retail sales
growth over a two-month period since April 2014.
Much like in April, the growth recorded in May is fairly
well divided among the various retailer categories. The
0.8% increase in food services is especially encouraging,
especially given that this figure was upgraded for the two
previous months. As a result, service consumption should
remain solid in the second quarter, provided that energy
consumption does not contract heavily. On the other hand,
we cannot help noticing that sales are sliding at renovation
centres, with four monthly declines since January. However,
the shifts in this component affect residential investment
more than personal consumption spending.

Consumption should post good growth in Q2 overall
Quarterly ann. var. in %
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Implications: The advances in retail sales are consistent
with a rebound in consumption and real GDP in the second
quarter, signalling that the U.S. economy is relatively
healthy despite the job market’s underperformance in May.

François Dupuis		
Vice-President and Chief Economist		
Hélène Bégin
Senior Economist

Benoit P. Durocher
Senior Economist

514-281-2336 or 1 866 866-7000, ext. 2336
E-mail: desjardins.economics@desjardins.com
Francis Généreux
Senior Economist

Note to readers: The letters k, M and B are used in texts and tables to refer to thousands, millions and billions respectively.
Important: This document is based on public information and may under no circumstances be used or construed as a commitment by Desjardins Group. While the information provided has been determined on the basis of data obtained from sources that
are deemed to be reliable, Desjardins Group in no way warrants that the information is accurate or complete. The document is provided solely for information purposes and does not constitute an offer or solicitation for purchase or sale. Desjardins Group
takes no responsibility for the consequences of any decision whatsoever made on the basis of the data contained herein and does not hereby undertake to provide any advice, notably in the area of investment services. The data on prices or margins are
provided for information purposes and may be modified at any time, based on such factors as market conditions. The past performances and projections expressed herein are no guarantee of future performance. The opinions and forecasts contained herein
are, unless otherwise indicated, those of the document’s authors and do not represent the opinions of any other person or the official position of Desjardins Group. Copyright © 2016, Desjardins Group. All rights reserved.

