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2.2 INTRODUCTION

This document is intended for all Desjardins Group components and their suppliers. It describes the graphic standards that must be followed 
when using the Desjardins logo and the elements that make up the logos of the various Desjardins Group components.

Visual identity is the graphic representation of the identity of a business, product or service. Through its own graphic style, a company’s visual 
identity expresses its values, activities and ambitions, and is conveyed through signs, colours, written text and formatting.

Modifying any of the elements that make up the Desjardins logo, in part or in whole, including its typography, the symbol or any other element, 
is strictly prohibited. It is therefore strongly recommended that suppliers ensure their clients approve the proofs of any design or print work 
performed for Desjardins Group or its components. All the logos in their various technical formats are available at www.desjardins.com, but 
access is limited.

To access the logo library or for any application not covered in this guide, please contact the Brand Management Department team at  
418 835-8444 or 1 866 835-8444, ext. 5562874.
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THE DESJARDINS LOGO
The Desjardins logo is made up of a symbol inside a square block 
with the Desjardins name juxtaposed on the right. This distinctive 
identification is truly representative of Desjardins, and exclusive 
parameters are associated with it. The colour, design and typography 
specifications that have been established serve to strengthen the 
impact of the brand.
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Pillar component

Institution name

Identity component

Symbol

Logo

Brand block

Brand block

Brand block

Logotype

Caisse name

Point of service name

VISUAL IDENTITY 
COMPONENTS
The symbol: The symbol is made up of a green square inside  
which are a stylized honeycomb and bee. 

The logotype: The logotype is the Desjardins name. It is a graphic 
representation that identifies the brand in a unique way.

The logo: The logo is made up of the symbol and the logotype.

The pillar component is 1 of 4 pillar brands that position 
Desjardins in 4 strategic sectors: Personal Services, Business  
and Institutional Services, Insurance and Wealth Management.

The identity component
The pillar component may be followed by an identity component 
that explains the product or service—for example, Securities under 
Wealth Management. This identity component is separated from the 
pillar component by a thin line.

For Personal Services, the caisse name may be followed by the name 
of a service centre.

The brand block: The brand block is the combination of the logo 
and the various components.

Master brand components

Business sector components

Institutional brand components

Caisse components
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2.2.3

COMPOSITION AND 
MEASUREMENTS
To simplify understanding of the construction grids, two measurements 
have been used, making it possible to maintain the same proportions, 
regardless of the reproduction format.

A  : Corresponds to half the hexagon’s width.

B  :  Corresponds to the height of the bottom or top part  
of the hexagon.

Important: Modifying or attempting to reproduce the Desjardins 
logo is strictly prohibited. Only original electronic files may be used. 
Original files are available upon request by contacting the Brand 
Management Department team at 514-281-7000 or 1-866-866-7000, 
ext. 3433. 
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Desjardins

Desjardins

Desjardins

Desjardins

Desjardins

Desjardins

Desjardins

Desjardins

Desjardins

Do not modify the logotype font.

Do not modify the logotype font.

2.2.4

TYPOGRAPHY
The Desjardins name is in Desjardins Zapf font, which was specially 
developed for Desjardins Group. This font is used only for the logotype 
in green next to the symbol. It is similar to Optima, the use of which 
is recommended for all logos with components.

For readability, purity and elegance, the Optima font has been chosen 
for everything related to stationery, as well as to forms and official 
documents of Desjardins components.

IMPORTANT: Modifying the typography of the Desjardins name 
or attempting to reproduce it by any other means than using 
the reproduction documents available on the website is strictly 
prohibited.

Note:
For all other promotional or advertising documents, use of the Frutiger 
font family is recommended for running text.

Optima regular

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
Optima bold

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

Frutiger condensed family

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
Frutiger family

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

Do not modify the logotype font.

Prohibited uses
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OFFICIAL COLOUR
In order to maintain Desjardins logo awareness, the Desjardins green 
must be used at all times. Colour matches for the Desjardins green 
are provided for various reproduction processes to ensure the greatest 
brand uniformity. These rules apply to all documents bearing the 
Desjardins logo.

When reproducing the Desjardins logo, use of a colour other than 
black or Desjardins green is strictly prohibited.

Most of all, it is important to ensure good visibility for the logo.  
There should always be a colour contrast between the background 
and printed items. If the paper colour might cause the official colour 
to change significantly when printed, it is best to use black. However, 
whenever possible, it is preferable to use the Desjardins green logo.

Colour requirements apply to all printing methods.

There are, however, some exceptions that apply only to prestige 
items (see the Promotional items section).

Colour matches

Single-colour offset printing:
Pantone 347 (PMS 347)

Four-colour process printing:
C (cyan): 100%
M (magenta): 0%
Y (yellow): 85%
K (black): 0%

RGB colour composition (screen):
R: 0
G: 151
B: 87

Hexadecimal: #008c53
Newspaper printing: Anpa-Color 739
Sico: Ming Green (4016-63)
Benjamin Moore: 3150
3M Vinyl: VQ 8642

Do not use a colour other than PMS 347 green, white or black 
for the logo.

Do not use 2 different colours for the symbol and logotype.

Do not place the brand block in an area where visibility and 
contrast are less than optimal.

Prohibited usesCorrect uses
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2.2.6

BRAND SIGNATURE
The brand signature is the slogan that highlights our positioning and 
values.

It is used in advertising pieces, institutional publications and other 
marketing communications. It should not appear on any administrative 
documents or forms (paper or electronic format), nor should it appear 
on our websites.

The brand signature always appears under the logo and is left 
aligned with the Desjardins symbol.
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Do not exceed the allowable horizontal space. 

2.2.7

CAISSE LOGOS
Caisse name
The caisse name is always located to the right of the symbol and 
aligned with the Desjardins name. The maximum horizontal space 
allowed for the caisse name is twice the length of the Desjardins 
name.

The Desjardins name must not be repeated in the caisse name.

Point of service name
Whenever a caisse logo is accompanied by a descriptive component, 
it is separated by a thin line.

The line must be the same length as the longest caisse or point of 
service name, but cannot be shorter than the Desjardins logotype. 
The line must also be half the thickness of the hexagon symbol outline.

Optima lowercase font corresponding to 50% of the «D» in 
Desjardins is used for service centres and Wealth Management. 

Maximum horizontal space allowed for identity  
or descriptive components
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BUSINESS  
SECTOR LOGOS
Pillar component
The Desjardins name must be larger than that of the pillar by a ratio 
of 60 to 40. The dominance of the Desjardins name helps emphasize 
and strengthen the institutional brand.

The structural hierarchy is also shown through colour. The Desjardins 
green is used for the symbol and the Desjardins name, while the pillar 
name is black.

The pillar is always located to the right of the symbol and is aligned 
with the Desjardins name. The first line is aligned on the symbol 
baseline, not considering descenders. The maximum horizontal space 
allowed for the pillar name is twice the length of the Desjardins name.

Identity component
Optima capital font is used for the identity component. It 
corresponds to the height of one lower case letter of its pillar 
component (B) and a thin line separates them. The thin line may not 
be shorter than the Desjardins logotype or longer than the longest 
component.

B  :  Corresponds to the height of the bottom or top part  
of the hexagon.

Maximum horizontal space allowed  
for pillar names or identity components
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2.2.9

TECHNICAL 
SPECIFICATIONS
Minimum size
By setting a minimum logo size, we ensure the logo will always be 
clearly legible. The minimum allowable size is equivalent to a logo 
size (symbol and logotype) of 1¼ inches.

Pixelation
For all print media, the logo must be 300 ppi to prevent a blurred or 
pixelated effect. Be sure to send the correct file type to suppliers 
when assigning them a job (see the Reproduction method and 
optimal logo definition section).

Buffer zone
To maintain the full impact of the Desjardins logo, a minimum buffer 
zone must be left around it, and this area must remain free of any 
distracting elements such as text, graphics, illustrations or photographs. 
The logo must never bleed off the page. It may, however, be placed 
on an image or photo when the contrast allows. The logo is never 
repeated in an ad.

Special situations
Some communication vehicles have  
space or time constraints. Where  
space is really limited, the symbol  
can be used.

The master brand is used for  
mobile applications and small  
promotional items.

Modification, distortion and effects
The logo must not be distorted, and its elements may not be modified 
separately. No effects (e.g., drop shadows, outer glow or outlines) 
may be applied to the logo.

Inverted logos
Reverse logos should be avoided whenever possible. When they 
must be used, however, they should be carefully composed to avoid 
creating an image that distorts the logo. Special attention must be 
paid to paper colour and the colour block in which the inverted logo 
appears.

Use of the Desjardins logo alongside other logos
Standards for the use of the Desjardins logo alongside other logos 
(whether involving a product brand logo like VISA or an event such as 
the International Year of Cooperatives) vary from one graphic platform 
to the next. Refer to the established standards for these platforms to 
ensure the logo is correctly positioned.

It is essential that the Desjardins logo be proportional to the company’s 
sponsorship or involvement. A balance must be struck when the 
Desjardins logo is paired with other logos.

Do not use any effects such as outer glow.

Do not distort the logo.

Do not distort the logo.

Do not use logo components separately.

Do not use any effects such as outlines.

Do not change the logo proportions.

Do not use any effects such as 3D shading.

Do not use logo components separately.

Do not use any effects such as drop shadows.

Do not change the logo proportions.

Do not use logo components separately.

Ensure the brand block is sharply defined.

Prohibited uses


