
Cooperate  
to shape  
our destiny
For over a hundred years, cooperation has been the heart and soul 
of Desjardins, the largest cooperative financial group in Canada, 
and serving members has been its driving force. Resolutely looking 
towards the future, Desjardins is changing. It changes through 
active cooperation, maintenance of its values and drawing on 
every talent, to further its development.

Each day, its cooperative nature is demonstrated through the caisse 
model and is expressed through democratic governance, accessibility 
and openness to all people, regardless of their financial means, and 
by sharing its surplus earnings with its members and the community, 
as financial circumstances allow. 

As always, the fundamental strength of Desjardins is found in the richness 
of its human capital: more than 5.8 million members, 6,299 elected 
officers and 42,000 employees. Its cooperative business model has 
enabled Desjardins to generate financial wealth that provides leverage 
for furthering its development and influence. It is this same vital strength 
that allows the organization to make further headway towards meeting 
the challenges of tomorrow. 

As the real driving force behind Desjardins Group, the caisses, bolstered 
by their subsidiaries, are active participants in the organization’s growth 
and advancement. To strengthen the entrepreneurial capacity of the 
cooperative network, elected officers and general managers must directly 
contribute to the development of Desjardins Group as a whole. Thus, 
for the 2010-2012 Strategic Plan, caisse general managers represent 
more than 50% of all participants on the task forces created to propose 
ways to deal with Desjardins Group’s greatest issues and challenges. 

This is where cooperation is at its best. This is where the ever growing 
collective strength of Desjardins Group drives itself to reach greater 
heights and to make Desjardins the most admired financial institution 
in Canada; as well as the most respected in terms of its mission, its 
cooperative values and the close ties that exist between its caisses 
and their communities.
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A STRONG PRESENCE 
IN THE COMMUNITIES

The economic and social well-being of individuals and the communities 
it serves is intrinsic to Desjardins Group’s mission. That is why, each year, 
Desjardins supports cooperative, economic, cultural, educational, charitable, 
social and athletic projects and organizations, not only through 
sponsorships, donations and scholarships, but also through individual 
caisse Community Development Funds. The proximity of the caisses and 
subsidiaries to their members and clients helps Desjardins Group maintain 
an active presence in outlying regions as well as in major urban centres, 
both in Québec and elsewhere in Canada, among people of all ages, across 
all sectors of activity and from many different cultural communities.

In 2008, Desjardins Group commitments amounted to $80 million, for total 
returns to the community of close to $216 million over the past three years. 

One very important partnership in 2008 involved celebrations held in honour 
of the 400th anniversary of the founding of Québec City. The festivities brought 
together people from all across Québec and attracted visitors from other Canadian 
provinces and the world over. As a Major Partner, Desjardins Group provided 
substantial financial support that made it possible to present some fifteen 
large-scale events. 

Elsewhere in the province and across Canada, Desjardins Group supported a wide 
variety of initiatives in sectors as diverse as arts and culture, sports and leisure, 
economic development, education, and health and community services.

In the field of arts and culture, this support included funding provided to the 
Opéra de Montréal, the Théâtre du Nouveau Monde, the Festival en chanson 
de Petite-Vallée song fest, the Musée national des beaux-arts du Québec, as 
well as Canadian tours of the Cirque du Soleil.

Desjardins also backed several sports and leisure activities, signing partnerships 
with the Fédération de soccer du Québec and Canadian Interuniversity Sport 
for annual events throughout the province and the country, as well as with 
Tennis Canada’s Rogers Cup. Various festivals also received funding from Desjardins, 
such as the Festival Western Saint-Tite, the Traversée internationale du lac 
Memphrémagog, the Québec City Summer Festival, Montréal’s Francofolies 
event and Québec City’s Carnaval.

Numerous organizations that oversee the economic development of their sector 
or community also received assistance from Desjardins Group, as did certain 
educational organizations such as the Literacy Foundation and the Commerce 
Games. Desjardins also entered into a partnership with La Presse to support the 
distribution of free newspapers to some 15,000 students in multicultural high 
schools in five French- and English-language school boards in Montréal. 

Finally, health and community services will always remain a main concern for 
Desjardins Group, which includes donations to Centraide/United Way among 
its many commitments in that area, as well as volunteer action by its employees. 
Its overall contribution to this charity amounted to nearly $3 million in Québec 
and some $3.9 million across Canada.
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